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Event 
Information

TASTE. Glendale’s Culinary 
Festival

• Date: Saturday, March 5th, 2011 

• Time: 5pm- 9pm

• Location: Murphy Park in Downtown 
Glendale corner of 58th Avenue and 
Glendale Avenue

• Benefitting St. Mary’s Food Bank 
Alliance

• Admission: General $25, VIP $50

• Entertainment: Big Daddy D & the 
Dynamites / Calvin Jones / Joe Costello

• Website: www.tasteglendale.com



TV:
Michael Bankston booked for Channel 3 to promote TASTE on Monday at 9:50
Segment on Sonoran Living – Live cooking demonstration with participating restaurants and executive Chefs
Cox Cable - TASTE. Glendale’s Culinary Festival will be highlighted on 109 commercials airing Tuesday March 
1st thru Saturday March 5th on Food Network, Travel Channel, Discovery Channel, Oxygen, ABC News, Bravo, 
and Cooking Channel…
Radio:
Spots run on The Fan AM 1060 over 2 week span Feb 18th – March 5th (Ticket Promotions)
Spots run on KWSS over 2 week span Feb 18th – March 5th (Ticket Promotions)
Partnership with KYOT 100 commercials over 2 week span Feb 18th – March 5th (Ticket Promotions)
Partnership with Into the Soup 100 commercials over 2 week span Feb 18th – March 5th (Ticket Promotions)
Print Ads:
Glendale Star - Full Color/Third Page issued 2/12, 2/24, 3/5
Peoria Times - Full Color/Third Page issued 2/12, 2/24, 3/5
Shop Glendale Star – Full Color/Third Page issued 2/4, 2/8, 2/24, 3/5
North Valley Magazine – 2 full page full color inside covers during months of December, January, February, 
March
Arizona Sports & Lifestyle Magazine – 2 full pages full color during months of February and March

Marketing Elements



Marketing Elements

Online Newspapers and Magazines:
January 3, 2011-March 5, 2011
Yelp.com, Azfamily.com, Azcentral.com, Getoutaz.com, Phoenixnewtimes.com, Showup.com, 
Metromix.com, Phoenixbites.com, IntotheSoup.com, PR Valley Wide, TASTE Website / HDE Website / City 
of Glendale Website / Dining Websites /Restaurant Websites
Social Media: 
Facebook.com/tasteglendale
Facebook Adversting- Impressions/Click Throughs
Twitter.com/tasteglendale
Grass Roots Marketing:
Poster Distribution: Chartwell’s Midwestern University, Blissful Yoga, Guckenheimers / 27th

Ave/Yorkshire, Community Pharmacy, ASU Bookstore West, Chartwell’s @ Thunderbird, West Valley 
Hospital Gift Shop, Wigwam Resort, Banner Estrella Medical Center, Which Wich (westgate), Fry’s 
Electronics (31st Ave/Thunderbird), APS, Sugar Daddy Cupcakes, Nrgize Lifestyle Café (83rd Ave & Union 
Hills),Maui Wowi, Romanellis



Marketing Elements

Facebook

Event Poster

North Valley Magazine Ad

Coupon

Event Flyer
Glendale Star Ad



Partnerships

City of Glendale – CVB - 1.3.11 - 3.5.11
Outdoor Kiosk Signage
Inclusion on the events page of www.visitglendale.com
Promotion through Glendale email and mailing databases
Promotion through CVB Social Media outlets linking to TASTE social network 
Promotion through Paris in the Spring event on 3/5/2011 (10am – 6pm)
Promotion through CVB office w/ posters and flyers
Promotion through CVB visitor booth at Chocolate Affaire

Camelback Ranch Stadium
Pre-Game commercial on Big Screen
P.A. Announcements & Prize Pack Giveaways during the game
Exit coupon distribution

Foodieslikeus.com- 1.3.11 - 3.5.11
300x300 web banner 
Blog post
Event Listing
Social Media support

Travel Zoo
Website Ticket promotion 2 for $20.00



AZEats.com
Event Listings- 1.3.11 - 3.5.11
Microsite featuring participating restaurants
Logo and info hosted on homepage

Local First AZ
Event Listing- 1.3.11 - 3.5.11
Featured event listing in two LocalFirstAZ.com
newsletters
Social Media support

Show-up.com
Event Listing- 1.3.11 - 3.5.11
Featured event listing
AZ Weekly Highlight event feature
Discount Tickets Features
Social Media support and email blasts
Good Morning Arizona Feature and VIP 
Giveaway on air Day of Event
AZcentral.com highlight event feature

Veteran Tickets Foundation
Website Ticket promotion $15 GA / $30 VIP

Into the Soup
Radio Mentions- 2.3.11 - 3.5.11
Featured event listing with web banner
Personal Taste MC

KTAR Sports Radio 540-250-2123. Aaron Wylam
Glendale Chocolate Affaire

February 4-6 Onsite Promotion
3rd Annual Paris in the Spring French Market

March 5, 10 a.m.-6 p.m.
Open Air Market (5730 W. Glendale Ave.)

March 5, 9 a.m.-4 p.m.
Artwerks First Saturdays (Centerline Walkway)

March 5, 10 a.m.- 4 p.m.
Mural Art Project

March 5
Association of Support for Childcare (Glendale 
Civic Center)

March 5, 7:30 a.m.-4 p.m.

Partnerships



Public Relations
Press Releases

Distributed 7 Press Releases to local media through December, January, February 
and March
Online Articles

Phoenix Business Journal
AZ Central
Phoenix New Times
Your West Valley
Glendale Star
AZ Family

Blogs
Eater AZ
Mouth by South West
Phoenix Bites
Yipit.com
Showup.com
The Daily Platter



Public Relations



Restaurant Photos



Restaurants



Event Photos



Event Photos



Vendors



St. Mary’s Food Bank Alliance, the worlds first food bank, is a non-sectarian, 
nonprofit organization that alleviates hunger by efficiently gathering and 
distributing food to sites that serve the hungry. Serving two-thirds of Arizona’s 
15 counties, the organization is committed to volunteerism, building community 
relationships and improving the quality of life for Arizonans in need.



Alliance 
Distribution



Larry Miller
Toyota



Special Thanks



Event Recap

• HDE would like to thank all the sponsors, vendors, and community members for 
supporting the Inaugural TASTE Glendale’s Culinary Festival. With 21 restaurants, 
over 15 vendors, numerous partners, St. Mary Food Bank Alliance, and the City of 
Glendale, TASTE Glendale’s Culinary festival was coordinated, promoted, and 
executed successfully. 

•Approx. 2,300 guests was the 2011 attendance for TASTE Glendale’s Culinary 
Festival.


